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“We aim to build an 
ecosystem that not only 
educates but also 
empowers global 
businesses with digitally 
skilled resources to reach 
the vision of a 
transformed digital 
world.” 

Karan Shah
(Founder & CEO, IIDE)



Awarded Best Digital 
Learning Institute 2020



Digital Marketers are in heavy demand across all industries right 
now, with one study recently showing that roughly 70% of hiring 
managers say they’re having a hard time filling digital marketing 
positions.

That problem will only increase as businesses get increasingly wise 
to the benefits they could reap from investing in digital marketing. 
Hubspot’s 2021 state of marketing report found that more than 70% 
of companies are now investing in content marketing and social 
media marketing, and more than half are putting more money in 
search engine optimization.

Click Below & Know the Hottest Skills in Digital Marketing

https://iide.co/blog/digital-marketing-skills/


 
Mission

Our mission is to close the global Digital Marketing skill gap by 
providing students, freshers, working professionals and 
organizations with cutting-edge digital marketing training.

Established in 2016, IIDE has worked with over 200 instructors 
from the most innovative companies to develop real-world digital 
education that has empowered more than 1,35,000 individuals.



Learning Methodology

1 Watch Video Content

• All content dissemination is via videos
• Get introduced to every module through crisp content videos
• Curated by industry experts and supported with top-notch animations

2 Attend Live Online Classes

• Live classes are for revision and hands on practice
• Trainers solve queries and personalise answers to candidates

requirements through live dashboard simulations

3 1-on-1 Mentoring

• Individual mentoring can be obtained via our “Book a
Mentor” Feature

• Each student can get all additional doubts answered
individually through these I-on-I sessions



Program
Overview

40+ Hours of Video Learning

70+ Hours of Live Learning

7 Modular Assignments

12+ Certifications

1 Final Project



Course
Highlights

14 Certifications 

Earn a Google and IIDE 
certificate at course  
 completion

Expert Faculty

Get personally mentored by 
some of World’s finest digital 
marketers and experts

Career Guidance
Build an effective Resume and 
learn how the industry works

Super Sessions
Attend Super Sessions by 
stalwarts from various Industries 
& Sectors

1-on-1 Mentoring

Book a personalized mentor for  
solving your doubts

250+ Hiring Partners

Get placement assistance in top 
Digital Marketing agencies and 
brands across the world

Live Q&A

Get personalized answers to all 
your questions from industry 
experts

Brand Projects
Work on Digital Marketing 
briefs related to brands like 
L'oreal, Domino's, Uber and 
more.



What will
you Learn?There are 20+ modules covering 

both executive & managerial skills:

- The Digital Landscape in India
- Elements & Platforms in the Digital Mix
- Doing a Brand Audit basis what you have learnt
- How to define the Target Audience?
- Creating Buyer Personas
- Case Studies

- Understanding E-commerce
- Various E-commerce portals
- How to make a website using Shopify?
- Product Keyword Research
- Uploading Products to Online Marketplace Business

Process

- What is SEO?
- How does SEO work?
- Keyword Research & Analysis
- On-page Optimization Techniques (Meta tags, header tags,

image tags, URLs etc)
- Off-page Optimization Techniques (Quora, Youtube, blogs,

Web directories etc)
- Using Search Console for effective SEO
- How to do an SEO Audit for Website? (Uber suggests,

SEOptimer,yoast)



- Who is a Blogger?
- What does it take to be a Good Blogger?
- Ways of Earning Revenue through

Blogging
- How does Adsense work?
- Why should Brands Invest in Blogs?
- SEO through Blogging
- Who is an affiliate?
- How does an Affiliate earn Revenue?

- Why use Google Ads?
- Setting up Google Ads Account
- Choosing the Right Campaign Objectives
- Framing search Ad copies & Ad extensions
- Maintaining High Quality Score
- Targeting Opportunities on Google Display

Network
- Ad formats on Google Display Network
- Setting up of YouTube Ads
- Creating Ads for the App store
- Creating Product Listing Ads (PLA)
- Remarketing funnels for Google Ads

- Understanding the AIDA Model
- Creating Buyers 
- Understanding various Content Formats available
- Creating Content Buckets
- Creating Content Calendar



Intoduction to Facebook, Twitter, 
Instagram, Pinterest, LinkedIn, Snapchat

- Difference between a Page and Account
- Setting up a Social Media Page
- Best Practices to follow on a Page
- Types of Content Trending on each Platform
- Do’s & Don’ts of Posting
- How to Choose the Right Hashtags for your Content?
- Case Studies

- What is Design?
- How do structure your design?
- Design Principles
- Specifications for Designing for Digital Platform
- Using Canva to Build designs
- How to Design for Social Media Posts and Stories?

Introduction to FB, Twitter, Instagram, LinkedIn Ads
- How to set-up an Advertising Account?
- Choosing the Right Campaign Objectives
- Choosing the Right Targeting
- Setting Campaign Budgets & Bids
- Various Ad Placement & their Importance
- How to Design Social Media Ads?

-
-
-
-



- Importance of ORM
- Customer’s Expectations towards receiving Prompt
Responses

- How to Deal with a Crisis Situation?
- Creating Holding Statements
- Measuring Customer Sentiments
- Converting Unhappy Customers Sentiments to Neutral
- Converting Happy Customers into Brand Advocates
- What is Social Listening?
- Tools for Social Listening

- How does Google Analytics work?
- Setting-up a Google Analytics Account
- Placing the tracking code on your site
- Creating properties and views for Accurate Tracking
- Setting-up Conversion Tracking Goals & Events
- Reading GA data
- Taking business decisions basis GA data

- Reading data through Facebook, Instagram & Twitter in
sights

- Tracking insights using tools
- Measuring ROI
- Optimization of Techniques to improve ROI

- What is Influencer Marketing?
- Choosing Influencer’s that match your Brand
- Setting Key Deliverables from the Influencers
- Macro v/s Micro Influencer
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- What is Mobile Marketing?
- Types of Mobile Marketing Techniques
- What is App Store Optimization?
- SMS, Whatsapp, Location based Ads
- Tips & Tricks to rank app on the top of App store
- Tools to monitor & optimize ASO (appannie)

- Types of Emails
- Collection of Leads
- How to Make a ?
- Email Marketing Tools (Mailchimp, Marketo etc)
- How to plan a Drip Email Marketing Campaign?
- Framing a Successful Subject Line for your Email

- Planning your own Website
- Building a Site Architecture
- Understanding User experience
- Creating your own Website using Wordpress
- Setting Tracking Codes for your Website

- Best Design 
- Do's and Don’ts of Design
- Understanding consumer psychology
- Case Studies

EMAIL MARKETING:
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Tools you 
will Master





Industry Recognized 
Certifications



Learn from the 
Industry Experts



Super Sessions with 
Thought Leaders



Our Students
Work At





“The personalized mentor-ship,
industry-relevant curriculum and
real-world projects guided me
towards a career as ‘Media Strategist’ 
in one of India’s top agencies.
Thank you IIDE.”

Media Strategist, 
Schbang

“Had it not been for IIDE, I would 
have never known how an agency 
works. IIDE prepares you for 
Digital WAR!!”

Social Media Executive, 
ToggleHead

Our Alumni’s
Thoughts



“The entire course period was a great 
learning experience; the
lectures, projects, presentations,
super sessions and live activities, 
each of these just improved my
understanding of the subject.
Thank you IIDE, for making
me digital-ready!”

“IIDE always made sure we learned 
something new in every session that will 
help us become better digital marketers. 
I even got an internship by the end of 
the course. I’m glad I got to be a part of 
something so great.”

“Practical learning has 
always been something I have vouched 
for and IIDE is all about practical. Had 
it not been for the IIDE team and the 
learnings I got from them, I wouldn’t 
have been where I am today.”

Social Media Intern, 
A&B

BD Associate, 
Think Digital

Account Executive, 
Social Kinnect

SEO Executive, 
Gozoop

“Was a good decision to join IIDE. 
Great trainers and a great 
teaching environment. They teach 
everything from the very basic to 
very advanced techniques and 
strategies. The teaching 
methodology is also nice and their 
faculties are super helpful.”



“It is great working with students from IIDE - very prompt, 
quickly work on the given feedback, approachable, always 
want to try and implement new things for the company.”

“I have found that the students from IIDE tend to possess 
a rare combination of hard and soft skills enabling them 
to deal with real work scenario with a greater degree of 
understanding and creativity. I have always had the
pleasure of working with many IIDE students and look
forward to working with many more.”

“Our hiring experience with IIDE has been really great! We 
have been working with IIDE for 3 years. IIDE’s
education has made the hires job-worthy, and easy for the 
candidates to understand their own expertise and get into 
the �eld of digital advertising.”

What our Placement
Partners say? 



,

The world is
going digital...

when will you? ,



For more details,
Contact us

 
 

, India
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